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Abstract

The purposes of the current research were to (1) study the need for e-commerce
system development, (2) develop an e-commerce system, and (3) investigate the
satisfaction of the e-commerce system for product management of the small and micro
community enterprise of Ban Nongtuay Rice at Takrea, Ranod, Songkhla. Sampling
groups were comprised of 20 committees of the small and micro community enterprise
of Ban Nongtuay Rice at Takrea, Ranod, Songkhla committee, and 30 customers who
bought the product via e-commerce. The population was selected by implementing
the purposive sampling group. Data were collected through questionnaires and in-depth
interview and subsequently analyzed by statistical tools namely percentage, average,
and standard deviation. Hence, the current study revealed the following consequences:

1) Ban Nongtuay Rice Group needs an e-commerce system to improve product
distribution and channels to promote their product in order to widely publish the group
news. The result had an emphasis on readiness and the business competency pertaining
to performance, technical and financial aspects. It found that business readiness and
competency levels were high. Individual aspect demonstrated that readiness levels of
their performance and technique were high while the finance was moderate.

2) Regarding e-commerce system development for product management of the
small and micro community enterprise of Ban Nongtuay Rice at Takrea, Ranod, Songkhla,
researcher devised a combination between the online store and online marketing tools,
along with social networking sites to promote their product. The group registered the
website domain as 'www.Aa1at unuesaI.com'.  Google Analytics was used to analyze
website accessibility, accounting for 636 people. Moreover, Google Webmaster Tools
was employed to analyze search engine traffic to access the website. Regarding the

result obtained from Google Webmaster Tools, there were 88 viewers. Turning to
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promoting the product and publish the group news via social networking sites, page
likers and followers were comprised of 80 and 88 people respectively.

3) The overall satisfaction of e-commerce system for product management of the
small and micro community enterprise of Ban Nongtuay Rice at Takrea, Ranod, Songkhla
was high. The results of each aspect showed high-level satisfaction of information and
website design.

Keywords: Electronic Commerce System, Online Marketing Tool, Small and Micro

Community Enterprise, Bannongthuai Rice Group
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